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1. This question paper consists of 2 sections: 
 SECTION A  

(80 marks) 
: SIX (6) short answers question. Answers are to be written in the 

Answer Booklet provided. 
 SECTION B  

(20 marks) 
: ONE (1) essay question. Answer all questions in the Answer Booklet 

(s) provided 
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and/or graph paper (if any). Candidates are NOT allowed to take any examination materials 
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SECTION A:     SHORT ANSWER QUESTIONS (80 marks) 
INSTRUCTION(S): There are SIX (6) short answer questions.  

Answer all questions in the Answer Booklet(s) provided.  
 
 
Question 1 
Explain FIVE (5) classifications of medium that can commonly use to advertise an event. 

15 marks 
 
Question 2 
Describe the elements of advertising to create an effective advertisement. 

15 marks 
 
Question 3 
Determine FIVE (5) psychological barriers in communication. 

15 marks 
 
Question 4 
It is a huge success for an event company to organize an event at international level. Clarify FIVE (5) 
cross-cultural barriers that can affect the communication in managing an event internationally. 

15 marks 
 
Question 5 
Communication objectives are the goals and ideals that influence the ways a business or individual 
communicates with customers, employees or other stakeholders. Determine SIX (6) steps to 
determine the communication objective. 

12 marks 
 
Question 6 
Clarify FOUR (4) subcategories of verbal communication. 

8 marks 
 

END OF PART A 
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SECTION B:  ESSAY QUESTIONS (20 marks). 
INSTRUCTION: There is ONE (1) essay question.  

 Answer all question in the Answer Booklet (s) provided. 
 
 
Question 1 
 

 
 
Advertising is a communication strategy that marketing and advertising professionals use to grab 
attention and persuade people to buy or act. The usage of advertising appeals aims to influence the 
way consumers view themselves and how buying certain products can prove to be beneficial for 
them. Elaborate FOUR (4) categories of advertising appeals that used in advertising. 
 

20 marks 
  

END OF EXAM PAPER 


